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Foreword 

To all our stakeholders, partners, vendors and staff, thank you for all your efforts throughout the years in making 

Strumm’s to what it is today! We are excited to share our new philosophy with you. What we have compiled in this 

book is only possible with all the contributions from you, our customers and our big family. 

We strongly believe that we are on track to better position ourselves in Singapore’s lifestyle scene in the coming years. 

Our definition of lifestyle is all about the way of life – from seeking out our basic necessities to achieving 

self-actualisation. We are confident that we are able to translate that to our spaces and create new avenues for people 

to reimagine an extraordinary way of life. 

May this book serve as your guiding light on this mission with us. We welcome you to join us on this journey, of 

exploring your different ways of being. 

- Mr Bryan Ong, Managing Director
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INTRODUCTION 
TO STRUMM’S 
BRAND BOOK

This brand book includes all you need to know about 

how Strumm’s brand should be represented 

consistently through all our touchpoints. 

Remember, attention to detail is key. 
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Our Brand
Standards
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The Strumm’s brand should convey our character and 

personality. We are a big family—and a big family needs a 

strong identity.

Take a moment to understand the meaning behind our 

logo and brand name and how it plays an integral role in 

shaping who we are. Strumm’s identity is strongly linked 

to our brand philosophy and plays a role in how our brand 

is perceived by stakeholders, customers and staff. 
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Brand Identity
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Strumm’s Holding is a lifestyle company that focuses on 

the ‘Way of Life’. Our rich history spans more than two 

decades’ worth of brotherhood, camaraderie and timeless 

experiences. At our core, we are in the business of people and 

have since launched 8 other brands infused with our ‘human’ 

philosophy.

To date, Strumm’s Holding operates primarily in Southeast 

Asia, with 6 concepts in Singapore (Ipanema World Music Bar, 

Ba.Li.Ba Pub, D’ Underground Bar & Club, The Drunken Poet,  

Meats N’ Malts & Cool Kitchen). The company’s overseas 

ventures include Torii  in Kuala Lumpur, Malaysia, as well as 

Social House in Philippines.

About Us

Brand Strategy > Brand Identity: About Us
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Our Journey

Brand Strategy > Brand Identity: Our Journey

Shoreline Pub
Strumm’s first pub on 

Circular Road
Est. 1996
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Pink Pussy Cat Club
Strumm’s first international club 

concept in Orchard Towers
Est. 1998

Ipanema World Music Bar
Orchard Towers #1 club & 

longest running establishment
Est. 1999

Mama’s Caribbean Bar
Singapore’s first Caribbean 
bar concept in Clarke Quay

Est. 2004

Bongo Bar
Orchard Tower’s first 

Thai club
Est. 2003

Hog’s Breath Cafe @ CHIJMES
Strumm’s first Australian 

steakhouse franchise concept
Est. 2006

Ba.Li.Ba Pub
Strumm’s first 

Filipino pub 
concept
Est. 2006

Blowfish Bar & Club
Strumm’s first 

Filipino club concept
Est. 2009

Molly Roffey’s
@ Bras Basah

Strumm’s first Irish 
pub concept

Est. 2010
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Brand Strategy > Brand Identity: Our Journey
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Redhill Cattle Farm
Strumm’s first cattle farm 

business
Est. 2011

Tuck and Chug
Strumm’s first bistro and bar 

concept in Jakarta
Est. 2012

Michii Japanese 
Restaurant

Strumm’s first Japanese 
restaurant

Est. 2012

Miss Molly’s Cafe
Strumm’s first cafe 

concept
Est. 2014

Torii @ Bukit Damansara
Strumm’s first Japanese 

yakitori concept in 
Malaysia
Est. 2014

The Drunken Poet Irish 
Pub

Strumm’s first Irish pub 
in Orchard Towers

Est. 2015

Meats N Malts Bar + 
Kitchen

Strumm’s first 
neighbourhood bar

Est. 2016

Social House
Strumm’s first bistro 
and bar concept in 

Philippines
Est. 2016

Finders Keepers
Strumm’s first liquor 

store and bar concept
Est. 2016

D’Underground Bar 
and Club

Strumm’s first open 
mic karaoke concept

Est. 2017
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Brand Positioning
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Brand Strategy > Brand Positioning: Our Philosophy

Our Philosophy
Our philosophy informs how we live, breathe and work together as a company. As a brand that is in the business 

of people, our “human” philosophy encapsulates our advocacy for anyone to experience a different “Way of 

Life” together.

For us, a “Way of Life” means the kind of lifestyle you choose to live in, and our philosophy serves as a guiding 

light for us to inject more adventure, curiosity and excitement into each day. 

People are at the heart of what we do, and our philosophy challenges us to deliver experiences and 

opportunities that enables anyone to fulfil their needs from basic necessities to self-actualisation. Whether you 

are seeking a new career change or trying out new experiences, we got you! 
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“It’s not about the number of people we serve, 
it’s about the lives we’ve changed.”
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Our Motto
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Brand Strategy > Brand Positioning: Our Promise

Our Promise At Strumm’s, our brand promise is simply to ensure 

that everyone who visits our concepts are able to 

experience a different way of life!

All of our concepts are carefully curated and tailored 

to each facet of your personality, to bring out that 

“you” in that moment.
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Brand Strategy > Brand Positioning: Tagline

Tagline
We Got You

Stemming from our brand philosophy, our tagline represents 

Strumm’s commitment to its people. Whether you are seeking new 

life experiences, jobs, or simply starting a brand new milestone in 

your life, we are here with you throughout. 

Our tagline also deepens our relationship with our customers and 

staff, showing that we’ve got your back, no matter what happens. 

15BRAND BOOK 



Brand Strategy > Brand Positioning: Vision & Mission Statement

Vision 

We want to play integral part of the human experience, and strive to advocate a different “Way 
of Life”.

Mission Statement

For the world to experience a new “Way of Life”.
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Our 
Values
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Brand Strategy > Brand Positioning: Our Values

Commitment
Exemplifying dedication to a 

cause.

Learning
To always adopt a mindset

of pursuing growth and 

development.

Adaptability
Easily adjust to new 

circumstances.

Professionalism
Exhibiting heart in 

everything you do.

Passion
Always loving what you do.

Innovation
Be adventurous, 

open-minded and creative.

Teamwork
Building a positive team spirit 

by doing things together.
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Brand 
Architecture
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Brand 
Architecture

Strumm’s has developed 8 different brands, each 

with their own unique characteristics and offerings:

Strumm’s

Ipanema
World Music Bar

Meats N MaltsThe Drunken Poet
Irish Pub

D’Undergroun
d

Bar & Club

Ba.Li.Ba
Pub

Cool Kitchen
Pte Ltd

Social House
Restro, Bar & 

Live Music

Torii

Brand Strategy > Brand Architecture : Overview
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Live Life Large

You only have one life, so live it LARGE at Ipanema World Music Bar! As 
one of the pioneering clubs in Orchard Road, Ipanema is a hit with 
tourists and locals alike. Our sprawling 7,000 square feet club space 
boasts some of the best in live entertainment, catering to a full 
capacity crowd every night! Get ready to boogie & jiggy all night long as 
our resident DJ and band takes you on a world tour of old school rock, 
timeless hits, set against an unrivalled party atmosphere! If your idea of 
a wild night is filled with epic music, bottomless drinks and a beautiful 
crowd, Ipanema World Music Bar is THE place to party!  

Highlights:
-  Infectious LIVE music each night by our resident DJ and band
-  Monthly thematic events and parties
- Enjoy a game of pool
- In-house Smoking Room

Address:
400 Orchard Road, Orchard Towers, #02-43, Singapore 238875

www.ipanemaworldmusic.bar

Brand Strategy > Brand Architecture : Ipanema World Music Bar
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Drink, Socialise, Dance, Repeat

A funky haven for social butterflies and partygoers, Ba.Li.Ba marries the 
best of Bali’s chill vibes and vibrant party scenes all under one roof! Let 
your hair down and socialise with your friends over a few drinks, bar bites 
and games as our DJ settles you in with relaxing tropical beats.
 
The REAL party starts after 9pm as we take it up a notch with electrifying 
live music performances, dance numbers and a scrumptious selection of 
bar bites!

Go ahead, immerse yourself with a taste of Bali’s unique nightlife without 
having to hop on a plane!
 
Highlights:
-   Amazing live music performances and dance numbers from 9pm
onwards daily
-  Monthly thematic events and parties
-  Enjoy yourself to a game of pool

Address:
400 Orchard Road, Orchard Towers, #01-10, Singapore 238875

www.balibapub.com

Brand Strategy > Brand Architecture : Ba.Li.Ba Pub
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Step into Another World

Not a fan of fancy rooftop bars? Then you’ll love our party enclave hidden 
under the grounds of Orchard Road! Step into D’Underground and be 
transported into another world stripped away from rigidity and routine – we 
are all about letting loose and having some fun! Bid farewell to boring 
weeknights and say hello to an unforgettable night out filled thumping 
beats and endless booze! Sing along to your favourite tunes with our live KTV 
from 7pm to 6am Monday to Saturday, and watch the space transform on 
Sunday with uptempo band and DJ sets, and thrilling lighting effects to 
keep you dancing from 4pm onwards.

Looking for a laidback evening? Take part in our many activities from darts, 
pool to a whole slew of drinking games to get your juices flowing!

Highlights:
-   Live KTV from Monday to Saturday
-   Live band and DJ sets from 4pm onwards on Sunday
-   In-house smoking room
-   Enjoy complimentary drinking games, or challenge your friends to

pool or darts

Address:
360 Orchard Road, International Building, #B1-00, Singapore 238869

www.dunderground.club

Brand Strategy > Brand Architecture : D’ Underground Bar & Club
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Where the world cheers

When the sun sets along Orchard Road, The Drunken Poet truly comes 
alive. Quintessentially Irish, our charming nook is the only place for 
sports fan to meet, tuck into bar bites and cheer with a cold pint!

Don’t be fooled by our cosy interiors – our spacious bar erupts in cheer 
as sports lovers from all over the world convene to celebrate their 
favourite teams!

If you love watching sports with your mates, you’ll fit right in! Our bright, 
immersive screens elevate your game watching experience, while our 
bartenders and chefs make sure that your tummies (and beer mugs) 
are always full!

 Highlights:
- Weekly screening of sport matches
- Weekly Quiz Nights (Wednesdays)
- Great Food & Drinks

Address:
400 Orchard Road, Orchard Towers, #01-29C, Singapore 238875

www.thedrunkenpoetpub.com

Brand Strategy > Brand Architecture : The Drunken Poet Irish Pub
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Your ultimate chill spot

Who says industrial estates have to be boring? Breathe life into your 
weekday nights after a hard day’s work at
Meats N’ Malts! Whether you are celebrating a promotion or ranting 
about your bad day (trust us, we got you), grab your friends and do it 
over a nice cold pint and our signature spread of American cuisine!

Our relaxing Al Fresco dining area makes Meats N’ Malts the ultimate 
chill spot for lazy afternoons and transforms into a lively den for sports 
fans during weekly sports screenings!

If you’re not a sports fan, not to worry – our affordable, mouth-watering 
set lunches are enough to keep you coming back for more. (You’ve been 
warned!)

Highlights:
-   Weekly sports screenings
-   Affordable set lunches

Address:
30 Tai Seng Street, Breadtalk IHQ, #01-07, Singapore 534013

www.meatsnmalts.com

Brand Strategy > Brand Architecture : Meats N’ Malts
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Brand 
Execution

BRAND BOOK 30



Brand 
Touchpoints
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Brand 
Touchpoints

STRUMM’S

In order to be efficient and 

powerful in our brand, we need 

to communicate in a clear, 

consistent manner through all of 

our touchpoints.

Web

Collaterals

Corporate 
Identity

Social Media

Print Ads

Outdoor 
Advertising

Brochures

Publication
Design

Advertising 
Campaigns

Sales 
Materials

Package 
Design

Poster Banners

32

Brand Execution > Brand Touchpoints

Experiences
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Brand Experience
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Experience 
Journey
The Strumm’s brand 
experience defines the 
experience that we would 
like you to have. These 
would translate into all our 
businesses that we have 
build: 

Step 2

Emotional
Connection

Step 3

Close To
Heart

To curate 
experiences that 
help people feel 
new emotional 

connections

Step 1

Immersive

Holistic

Creating 
experiences

that are 
unreplicable
and unique. 

Help people 
create precious 
memories that 

are close to 
heart.

In order to create
the best experience 

journey, it should 
encompass the

first 3 steps.
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Brand Voice
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Expressing 
our message
Our goal is to create clear and consistent 
messaging that amplifies our brand’s 
positioning. 

36

As each of our brand’s voice is unique to the business, our 
tone of voice will vary. However, they will be infused with 
our “human” philosophy to achieve our desired outcome. 

Brands’ Voice

Brand Execution > Brand Voice

To anchor our brand identity, Strumm’s tone of voice will 
focus on being honest, factual and personable – as these 
are the traits that we want our company to embody, which 
will serve as a guide throughout each chapter. 

Strumm’s Voice
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Communicating in 
Strumm’s Voice:

Communicating in our voice, is merely 
translating our values into words. Here’s 
some guidelines on how you can work 
on them.

Always be honest:
When things are not great, we should never cover up with 
superficial things. Being honest, helps us gain trust with our 
customers and all stakeholders alike. 

Always be factual
What people can get blinded by are rumors – we should 
always stick to the facts of the matter, than to let the rumors 
drown us out. 

Always be personable
With authority, people will find it very hard to work with us. 
Constantly stay personable (ie, friendly). Stay humble even 
with our achievements

37

Brand Execution > Brand Voice

Always be perceptive
Not all things are what they seem, always stay perceptive to 
things that are happening. Be aware that what you may feel 
towards a person, might not exactly be the truth of the 
matter. 

BRAND BOOK 



Brand Strategy > Brand Identity: Associated Keywords

Brand Associated Keywords
These are the keywords that we would like all our 
partners, customers and employees to 
consistently use in our everyday life so that 
people can associate us with these words. It 
should be reflected in all our projects and brands. 

Honest
Personable
Experience
Experiential
Life-Changing
Way of Life
Concepts
Lifestyle
Exploration
Self-discovery
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Brand Visuals
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Logo
There are two different Strumm’s logo, 
horizontal and vertical. The horizontal 
logo shown is preferred, use it wherever 
possible. 

Our symbol is called ‘The Heart’
Inspired by the old-fashioned handshake, 
our symbol represents an infinite bond 
between two people.

The Mark
Our pin drop icon 
represents the 
various spaces that 
we’ve created over 
the years. 

40

Brand Execution > Brand Visuals : Logo
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Logo 
Positioning
● Maintain clear space around 

the logo.
● Never allow typography or 

other elements to “invade” the 
logo

● Never redraw or alter the logo 
including the placement, and 
size relationship of its letter or 
heart symbol

Horizontal Logo

Vertical Logo

41

Brand Execution > Brand Visuals : Logo Positioning
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Logo Variations
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1. Strumm’s master logo 
includes The Heart

2. Strumm’s logo can be 
without The Heart

● Maintain clear space around the logo.
● Use only approved variations

3. Strumm’s vertical logo 
needs to include The Heart

Do’s

Don’ts

1. The Heart is not allowed to standalone

Brand Execution > Brand Visuals : Logo Variations
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Logo Do’s Whether it’s on merchandising, online, or on our collaterals, the Strumm’s 
logo is adaptable to any situation. These are the approved logo variables.

LOGO COLOUR

If the logo is on a white or light background, use 
blue logo. If on a blue or black background, please 
use white logo.

C: 96 - M: 70 - Y: 11 - K: 1

BLACK LOGO

C: 75 - M: 68  - Y: 67 - K: 90

Pantone: P104-15 C

#0C5A9B

If you can’t use colour:

● Produce our logo in black
● If background is black, please use white

#000000

43

Brand Execution > Brand Visuals : Logo Do’s
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Logo Don’ts
The Strumm’s logo should always be used in its approved format. 
It should never be modified. Altering the logo weakens the 
integrity and consistency of the brand. Here are examples of what 
not to do with the logo.

Do not use the 
older version of 
Strumm’s logo.

Do not squish or 
stretch the logo.

Do not put drop 
shadow at the 
back of the logo.

Only use approved 
colours.

Do not angle logo. Do not overlap 
anything on logo.

Do not crop the logo.

Do not use black 
solid logo on blue 
background. Use 
white solid logo.

Do not use blue 
solid logo on black 
background. Use 
white solid logo.

Do not alter or 
reposition the 
emblem. 

44

Brand Execution > Brand Visuals : Logo Don’ts
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The Heart
Inspired by the old-fashioned 
handshake, our symbol represents an 
infinite bond between two people.

Digital Right Hand 2Digital Right Hand 1
Combined digital right hand 1 

and 2 symbolises that 
relationships are form

with a handshake

45

Brand Execution > Brand Visuals : Emblem Definition
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It encompasses the 7 different values 
that forms the Heart. 

Innovation

Commitment

Learning

Adaptability

Teamwork

Passion

Professionalism

46

The Heart
Brand Execution > Brand Visuals : Emblem Definition
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Secondary II

GREY

C: 6 - M: 4 - Y: 4 - K: 0

#EDEDED

Colour 
Palette
Consistent use of the Strumm’s 
brand colours will ensure 
consistency of the brand across all 
mediums. The brand colours should 
be utilized across all messaging 
mediums.

Primary

Secondary

BLUE

C: 96 - M: 70 - Y: 11 - K: 1

Pantone: P104-15 C

#0C5A9B

BLACK

C: 75 - M: 68 - Y: 67 - K: 90

#000000

WHITE

C: 0 - M: 0 - Y: 0 - K: 0

#FFFFFF
47

Brand Execution > Brand Visuals : Colours



Corporate 
Typography

Strumm’s uses MONTSERRAT as its primary font family. It 
should be used in all materials to maintain consistency in our 
message and branding. PLAYFAIR DISPLAY is to be used as a 
secondary font as headlines.

Font Family

MONTSERRAT BOLD
MONTSERRAT MEDIUM
MONTSERRAT NORMAL
MONTSERRAT LIGHT

PRIMARY CORPORATE FONT

48

Playfair Display Black
Playfair Display Bold
Playfair Display Italic
Playfair Display Normal

SECONDARY CORPORATE FONT

Brand Execution > Brand Visuals : Corporate Typography
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Design 
Identity

Typography Placement

Playfair Bold Italic or Montserrat Bold can be used for the header. 
Only Montserrat Light can be used for the content.

We got you.
ALL COVERED.

We got you.
ALL COVERED.
Lorem ipsum dolor sit 
amet, consectetur 
adipiscing elit. 

49

We got you.

ALL COVERED.
Lorem ipsum dolor sit 
amet, consectetur 
adipiscing elit. 

Brand Execution > Brand Visuals : Design Identity
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Our lifestyle photography should convey the following:

● Natural
● High Quality
● Showing positive emotional benefits

Recommended imagery 
for lifestyle

Brand Execution > Brand Visuals : Photography
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Recommended 
imagery for food

Our food photography should convey the following:

● Stylized
● Appealing
● High Quality and focused

51

Brand Execution > Brand Visuals : Photography
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Collaterals
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Establishing a strong and consistent 
first impression is very important in 
reflecting a cohesive brand.

Basic rules for collaterals:
● Use only approved brand 

colours
● Treat logo cleanly

Brand Execution > Brand Visuals : Collaterals
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Brand Execution > Brand Visuals : Collaterals

Collaterals
Establishing a strong and consistent 
first impression is very important in 
reflecting a cohesive brand.

Basic rules for collaterals:
● Use only approved brand 

colours
● Treat logo cleanly



For further information please contact:
Strumm’s Marketing Team

© Strumm’s Holding Pte Ltd 2019

Address

201 Henderson Road, Apex @ Henderson,

#04-23, Singapore 159545

Email

hellomarketing@strumms.com

Website

www.strumms.com

Contact

6887 4824

Further 
information 
and contacts

mailto:info@strumms.com
http://www.strumms.com



