
Brand Guidelines



Logo
There are two different Strumm’s logo, 
horizontal and vertical. The horizontal 
logo shown is preferred, use it wherever 
possible. 

Our symbol is called ‘The Heart’
Inspired by the old-fashioned handshake, 
our symbol represents an infinite bond 
between two people.

The Mark
Our pin drop icon 
represents the 
various spaces that 
we’ve created over 
the years. 
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Logo 
Positioning
● Maintain clear space around 

the logo.
● Never allow typography or 

other elements to “invade” the 
logo

● Never redraw or alter the logo 
including the placement, and 
size relationship of its letter or 
heart symbol

Horizontal Logo

Vertical Logo
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Logo Variations

4

1. Strumm’s master logo 
includes The Heart

2. Strumm’s logo can be 
without The Heart

● Maintain clear space around the logo.
● Use only approved variations

3. Strumm’s vertical logo 
needs to include The Heart

Do’s

Don’ts

1. The Heart is not allowed to standalone
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Logo Do’s Whether it’s on merchandising, online, or on our collaterals, the Strumm’s 
logo is adaptable to any situation. These are the approved logo variables.

LOGO COLOUR

If the logo is on a white or light background, use 
blue logo. If on a blue or black background, please 
use white logo.

C: 96 - M: 70 - Y: 11 - K: 1

BLACK LOGO

C: 75 - M: 68  - Y: 67 - K: 90

Pantone: P104-15 C

#0C5A9B

If you can’t use colour:

● Produce our logo in black
● If background is black, please use white

#000000
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Logo Don’ts
The Strumm’s logo should always be used in its approved format. 
It should never be modified. Altering the logo weakens the 
integrity and consistency of the brand. Here are examples of what 
not to do with the logo.

Do not use the 
older version of 
Strumm’s logo.

Do not squish or 
stretch the logo.

Do not put drop 
shadow at the 
back of the logo.

Only use approved 
colours.

Do not angle logo. Do not overlap 
anything on logo.

Do not crop the logo.

Do not use black 
solid logo on blue 
background. Use 
white solid logo.

Do not use blue 
solid logo on black 
background. Use 
white solid logo.

Do not alter or 
reposition the 
emblem. 
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The Heart
Inspired by the old-fashioned 
handshake, our symbol represents an 
infinite bond between two people.

Digital Right Hand 2Digital Right Hand 1
Combined digital right hand 1 

and 2 symbolises that 
relationships are form

with a handshake
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It encompasses the 7 different values 
that forms the Heart. 

Innovation

Commitment

Learning

Adaptability

Teamwork

Passion

Professionalism
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The Heart
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Secondary II

GREY

C: 6 - M: 4 - Y: 4 - K: 0

#EDEDED

Colour 
Palette
Consistent use of the Strumm’s 
brand colours will ensure 
consistency of the brand across all 
mediums. The brand colours should 
be utilized across all messaging 
mediums.

Primary

Secondary

BLUE

C: 96 - M: 70 - Y: 11 - K: 1

Pantone: P104-15 C

#0C5A9B

BLACK

C: 75 - M: 68 - Y: 67 - K: 90

#000000

WHITE

C: 0 - M: 0 - Y: 0 - K: 0

#FFFFFF
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Corporate 
Typography

Strumm’s uses MONTSERRAT as its primary font family. It 
should be used in all materials to maintain consistency in our 
message and branding. Playfair Display is to be used as a 
secondary font as headlines.

Font Family

MONTSERRAT BOLD
MONTSERRAT MEDIUM
MONTSERRAT NORMAL
MONTSERRAT LIGHT

PRIMARY CORPORATE FONT
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Playfair Display Black
Playfair Display Bold
Playfair Display Italic
Playfair Display Normal

SECONDARY CORPORATE FONT
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Design 
Identity

Typography Placement

Playfair Bold Italic or Montserrat Bold can be used for the header. 
Only Montserrat Light can be used for the content.

We got you.
ALL COVERED.

We got you.
ALL COVERED.
Lorem ipsum dolor sit 
amet, consectetur 
adipiscing elit. 
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We got you.
ALL COVERED.
Lorem ipsum dolor sit 
amet, consectetur 
adipiscing elit. 
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Our lifestyle photography should convey the following:

● Natural
● High Quality
● Showing positive emotional benefits

Recommended imagery 
for lifestyle
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Recommended 
imagery for food

Our food photography should convey the following:

● Stylized
● Appealing
● High Quality and focused
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For further information please contact:
Strumm’s Marketing Team

© Strumm’s Holding Pte Ltd 2019

Address

201 Henderson Road, Apex @ Henderson,

#04-23, Singapore 159545

Email

hellomarketing@strumms.com

Website

www.strumms.com

Contact

6887 4824

Further 
information 
and contacts

mailto:info@strumms.com
http://www.strumms.com

